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ABSTRAK  

 Pada penelitian ini permasalahan yang akan dikaji ialah 
bagaimanakah pengaruh efektivitas (X1), kualitas (X2), dan loyalitas(X3) 
terhadap potensi era ambiguity (Y) pada Subbagian Perekonomian Kantor 
Pemerintahan Kabupaten Kediri. Selanjutnya penelitian dilakukan 
dengan tujuan untuk mengetahui pengaruh secara parsial dan simultan 
antara variabel efektivitas (X1), kualitas (X2), dan loyalitas(X3) terhadap 
potensi era ambiguity (Y). Model penelitian yang peneliti terapkan ialah 
model penelitian kuantitatif. Objek penelitian adalah Subbagian 
Perekonomian kantor Pemerintahan Kabupaten Kediri. Pada objek 
penelitian terdapat populasi sejumlah 35 orang pegawai, namun untuk 
sampel yang digunakan ialah 32 responden. Teknik pengambilan sampel 
ini adalah nonprobability sampling, dengan jenis purposive sampling. Data 
yang gunakan adalah data primer dan sekunder. Ada beberapa teknik 
pengumpulan data diantaranya ialah survei/observasi, wawancara, 
kuesioner, pustaka/literatur, dan dokumentasi. Teknik analisis yang 
digunakan ialah uji instrumen meliputi uji validitas dan uji reliabilitas,  uji 
asumsi klasik meliputi uji normalitas, uji multikolinearitas, dan uji 
heteroskedastisitas, analisis regresi linier berganda, uji hipotesis meliputi 
uji t (parsial), dan uji F(simultan), uji koefisien determinasi (R2). Hasil 
penelitian diperoleh persamaan regresi linier berganda : Y = 0,926 + 0,148 
(X1) -0,325 (X2) +0,675 (X3) +e, hasil uji t variabel loyalitas diperoleh t-
hitung sebesar  8,691 dengan nilai signifikansi 0,000, hasil uji F di peroleh 
f-hitung sebesar  181,647 dengan nilai signifikansi < 0,001. Dari hasil 
analisis diatas dapat disimpulkan bahwa terdapat pengaruh secara parsial 
dan simultan antara efektivitas, kualitas, dan loyalitas terhadap potensi 
era ambiguity. Faktor dominan yang mempengaruhi adalah variabel 
loyalitas (X3). 
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ABSTRACT 
In this study, the issues to be examined are how the effectiveness (X1), quality 
(X2), and loyalty (X3) affect the potential for ambiguity (Y) in the Economic 
Subdivision of the Kediri Regency Government Office. Furthermore, this 
study was conducted with the aim of determining the partial and 
simultaneous effects of the variables of effectiveness (X1), quality (X2), and 
loyalty (X3) on the potential for ambiguity (Y). The research model applied 
by the researcher was a quantitative research model. The object of the study 
was the Economic Subdivision of the Kediri Regency Government Office. The 
research object had a population of 35 employees, but the sample used was 32 
respondents. The sampling technique used was nonprobability sampling, 
specifically purposive sampling. The data used were primary and secondary 
data. Several data collection techniques were used, including 
surveys/observations, interviews, questionnaires, literature, and 
documentation. The analysis techniques used were instrument testing, 
including validity and reliability testing, classical assumption testing, 
including normality testing, multicollinearity testing, and heteroscedasticity 
testing, multiple linear regression analysis, hypothesis testing, including t-
testing (partial), and F test (simultaneous), and coefficient of determination 
test (R2). The results of the study obtained a multiple linear regression 
equation: Y = 0.926 + 0.148 (X1) -0.325 (X2) +0.675 (X3) +e. The t-test 
result for the loyalty variable obtained a t-count of 8.691 with a significance 
value of 0.000, while the F-test result obtained an f-count of 181.647 with a 
significance value of < 0.001. From the above analysis, it can be concluded 
that there is a partials and simultaneous influence between effectiveness, 
quality, and loyalty on the potential for ambiguity. The dominant factor 
influencing this is the loyalty variable (X3). 
Keywords: Effectiveness, Quality, Loyalty, and Potential for 
Ambiguity.  
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