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Abstract 

 

This study aims to analyze the influence of the marketing mix (7P) and Brand 

Image on the purchasing decisions of horticultural seed products, focusing on Cap 

Panah Merah products in Jombang Regency. PT East West Seed Indonesia, with 

the Cap Panah Merah trademark, is a market leader in the horticultural seed 

industry in Indonesia. This study employs a mixed-method approach, combining 

both qualitative and quantitative methods, with 100 farmer respondents from East 

Java who are users of Cap Panah Merah products, and stakeholders of Cap Panah 

Merah as informants. The results of this study show that: 1. Marketing mix and 

Brand Image have a significant impact on purchasing decisions; 2. The Marketing 

Mix has a significant partial influence on consumer purchasing decisions for Cap 

Panah Merah products; 3. Brand Image does not have a significant partial effect 

on consumer purchasing decisions for Cap Panah Merah products in Jombang 

Regency. Product, promotion, and brand image are the main determinants 

affecting purchasing decisions. This study provides important contributions to the 

marketing strategies for horticultural seed products in Indonesia. 
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