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Abstract
PT Anta Utama is a ticket sales service company with experience in the fields of: Transportation, ticketing, traveldocuments, haj/umroh, and
tourism tours. The purpose of this study is to explain whether incentives can increase employee loyalty, organizations are required to pay more
attention to financial factors that affect them such as incentivesand non-employee incentives. This research method is to use quantitative research and
conducted at PT Anta Utama Kediri. The population in this study are all employees at PT. Anta Utama has 50 employees. The results in this study
are that giving incentives is one of the company's ways or efforts to increase employee loyalty. The results of the study show that incentives and non-
financial incentives simultaneously affect employee loyalty at PT Anta Utama KediriFinancial. Thus, the provision of incentives to employees shows

that partially financial incentives affect employee loyaltyat PT Anta Utama Kediri.
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