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ABSTRACT 

Setyani, Adika Desi (2023). Influence Of Market Orientation, Product Innovation, 

And Entrepreneurship Orientation Towards 

Competitive Advantages Of Msmes In The Industrial 

Revolution 4.0 (Special Study At Msme Centers In 

Nganjuk Regency) 

 

Keywords: Market Orientation, Product Innovation, Entrepreneurial Orientation, Competitive Advantage 

 

This research is motivated by the level of competition in the culinary business world which is now 

increasingly rampant. MSMEs are competing to continue to innovate following advances in information 

technology and create distinct product advantages. This study aims to determine the effect of market orientation, 

product innovation, and entrepreneurial orientation on SMEs in Nganjuk Regency. This research is quantitative, 

The resource primary from questionnaires distributed to MSME actors in Nganjuk Regency. The population in this 

study is SMEs that fit the research criteria. The sample used was 82 respondents. The test equipment used in this 

study is the classical assumption test, multiple linear regression, hypothesis testing, and determination testing with 

the help of SPSS version 25. The conclusions are (1) There is a significant and partial effect, between market 

orientation and competitive advantage in centers MSMEs sleepy district. (2) There is a significant and partial 

influence between product innovation and competitive advantage in the MSME centers of Nganjuk Regency. (3) 

There is a significant and partial influence between entrepreneurial orientation and competitive advantage in the 

MSME centers of Nganjuk Regency. (4) There is a significant and partial influence between market orientation, 

product innovation, and entrepreneurial orientation with competitive advantage in the MSME centers of Nganjuk 

Regency. 

 


